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Promotion of Non-Academy Products & Services

The American Academy of Dermatology and AAD Association (collectively, “the Academy”) seeks to advance
the science and art of dermatology and to promote community health, patient welfare, and public education in
the field of dermatology. In meeting these objectives, the Academy communicates through various media with
dermatology professionals, allied health professionals, and the public regarding products and services available
from the Academy. The Academy owns or controls a variety of communications vehicles, including, but not limited
to: direct mail, educational materials, meetings, periodicals, and web sites. The Academy permits and encourages
other organizations to promote products and services in its communications vehicles, provided that the products
or services are deemed appropriate and relevant to the practice of dermatology and do not compete directly with
those offered by the Academy. Promotion by other organizations is governed by the following general guidelines,
and by the more specific guidelines referenced in the endnotes, below:

RIGHT OF REFUSAL

The Academy reserves the right to reject requests for promotions, or not to renew previously approved promotions,
at any time for any reason or no reason at all. Promotions that conflict, or have the appearance of conflicting, with
Academy policy are prohibited (see also, Non-AAD Guidelines section, below).

TERMINATION

The Academy reserves the right to terminate any promotion that could reasonably be determined to affect
adversely the goodwill or reputation of the Academy or its affiliates.

LOGO USE

Use of the Academy’s name and/or logo is prohibited without the Academy’s prior written approval. The use of
non-Academy corporate names and logos is generally permissible, except where prohibited by other Academy
guidelines.

COMPETITION

Promotion of products, meetings, and services that compete directly with those offered by the Academy is
generally prohibited. Membership solicitation by organizations other than the Academy and the members of the
Intersociety Liaison Committee and state dermatology societies, which have established reciprocal agreements, is
prohibited. Fundraising by organizations or individuals other than the Academy is strictly prohibited.

ENDORSEMENT

The Academy’s acceptance of promotion is not intended to convey Academy approval, endorsement, certification,
acceptance, or referral of any particular organization, or any product or service manufactured or distributed by
that organization. Promotion permitted in Academy communications vehicles is not to be construed or publicized
as an endorsement or approval by the Academy, nor may the promoter state that its claims are approved or
endorsed by the Academy. The fact that a promotion for an organization, a product, or a service has appeared in
an Academy-sponsored communications vehicle, shall not be referred to in collateral advertising or literature by
that organization.

DISTRIBUTION OF ACADEMY MEMBER INFORMATION

The Academy rents its membership mailing list, which includes mailing addresses only, in accordance with
these and other, more specific, guidelines. The Academy does not rent or otherwise disseminate other member
information, including but not limited to e-mail addresses and fax numbers, to other organizations.
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PRODUCT REFERENCES

Reference to product brands by commercial supporters is prohibited except in advertisements, the content of
which is governed by more specific guidelines for Academy publications that accept advertising.

COMPARISONS

Comparison to the Academy’s products or services is prohibited. Comparisons to a competitor’s products or
services in Academy communications vehicles are prohibited.

PROPRIETY

Promotions deemed by the Academy, in its sole judgment, to be indecent, offensive or otherwise inappropriate
in content are prohibited.

ELECTRONIC PRONMOTION

The Academy may take under consideration requests for advertising and promotion on its Web sites. Requests for
links to and from its Web sites are governed by specific Academy guidelines.

NON-AAD GUIDELINES

Promotion must be in compliance with all applicable continuing medical education guidelines (AMA, ACCME, etc.)
as well as all appropriate industry, state and federal regulatory and governmental agency guidelines (PhRMA,
FDA, OIG, FCC, FTC, etc.)

LIMITATIONS OF ACADEMY LIABILITY

The Academy will endeavor to disseminate promotions promptly and accurately. The Academy assumes no
responsibility to verify statements contained in a promotion. Any inadvertent errors by the Academy will be
corrected promptly upon discovery, without additional charge, and such obligation to correct shall constitute the
sole liability of the Academy.

REVIEW PROCESS

All requests for promotion must be submitted in writing to the appropriate review body. Academy reviewers are
responsible for ensuring that Academy guidelines are followed with respect to all promotion. The decisions of
Academy reviewers are final.

INTERPRETATION AND APPLICATION OF GUIDELINES

All matters and questions not specifically covered by these Guidelines, or other specific Academy guidelines, are
subject to the final decision of the Executive Committee of the Academy.

VIOLATIONS

Specific actions may be taken by the Academy for violation of any provision of these guidelines. The action taken
will be determined on the basis of the particular circumstances of the violation, but in cases involving major
violations, may include legal action.

REFERENCE: SUPPORTING ACADEMY GUIDELINES INCLUDE:

¢ Administrative Regulation: Guidelines for Cooperative Print and Electronic Public Education Programs with
Industry. Administered by: Executive Director

e Technical Exhibit Rules & Regulations (Reviewed and approved annually, most recently on April 9, 2004.).
Administered by: Scientific Assembly Council

e Advertising Guidelines (approved 1994; amended 1999). Administered by: Physician Reviewer/Board of Directors.

e Administrative Regulation: Guidelines for Production of Public Service Announcements (approved 7/17/87).
Administered by: Communications Council

e  Guidelines for the Approved Use of the American Academy of Dermatology and American Academy of
Dermatology Association Membership Mailing List (approved May 22, 2004). Administered by: Executive
Director).

e American Academy of Dermatology Digital Advertising and Sponsorship Guidelines (approved 1999).
Administered by: Executive Director.

® Industry Supported Symposia Policies & Guidelines (approved 10/22/04). Administered by: Scientific Assembly
Council

e Departmental Management Guidelines for aad.org (revised 7/01). Administered by: Director, Web Services.

To view a fully searchable 2010 Leaders in Giving Partnering Opportunities Booklet,
visit www.aaddevelopment.org (effective 8/1/09) 61
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AAD Principles of Corporate Relationships

The mission of the American Academy of Dermatology (Academy) is dedicated to supporting its members in achieving
the highest quality of dermatologic care while maintaining professional and ethical standards through education, research
and advocacy of socioeconomic and other professional activities. The Academy supports this mission by developing and
supporting the education, research, advocacy and public service activities of dermatologists.

The Academy has mutually beneficial relationships with corporations and offers opportunities to work effectively and
appropriately with industry in support of our mission. As such, all corporate arrangements must relate to the organization’s
mission, and are subject to the following guidelines.

GENERAL GUIDELINES

1) When appropriate, the Academy may pursue corporate relationships to support activities that further the Academy’s
mission. These relationships primarily include grants and sponsorships. Advertising, exhibiting, member service
providers and affinity relationships also constitute corporate relationships, and are governed by the policies for
those respective programs.

2) The Academy maintains complete control of the development, implementation and assessment of all content and
materials related to its programs.

3) Corporate donors and sponsors must represent a product or service that is compatible with the Academy’s mission,
its policies and its values.

4) The Academy accepts support from corporations only if acceptance does not pose or imply a conflict of interest and
in no way impacts the objectivity of the Academy and its programs.

5) Where appropriate, the Academy seeks funding from a variety of sources. Occasions may arise when support
of a specific program from a single source is necessary or appropriate, but special care will be taken in these
circumstances to avoid conflicts of interest or any perception of conflict of interest.

6) Solicitation of support (grants, contributions, sponsorships, underwriting, etc.) for the Academy and its programs
are to be coordinated through the Development Department. Individual members and chairs of programs may work
with the Director of Development to identify potential grant sources.

7) Corporations providing support to the Academy are regularly recognized in appropriate forums, including, but not
limited to, the program funded. No product brand names will be used in recognition or on sponsored items.

8) The Academy name, logos and/or other identifying information are valued and may only be used on non-Academy
materials with the approval and written consent of the Academy Board of Directors or their designees and in
accordance with an appropriate license/royalty agreement.

9) No funds should be accepted with real or apparent expectations of reciprocity from industry.

The Academy supports ethical relationships between members and industry and provides guidance for this relationship
in the following:

e AAD Code of Medical Ethics for Dermatologists

All member relationships with industry are disclosed in writing or verbally when decisions are made on Academy
matters at official Academy group meetings.

The forms and guidelines for appropriate disclosure can be found on the AAD Web site under Dermatology Professional.
These forms are periodically reviewed and updated.

e Officers, Board of Directors, members and senior staff are required to submit, yearly, a completed Academy and
Association Disclosure Statement of Potential Conflict of Interest

- Disclosure Statement guidelines are outlined in the Administrative Regulation (AR) on Policy and Procedures
Regarding Actual or Potential Conflicts of Interest

e Speakers and Faculty at AAD meetings are required to submit:
— A Pre-Invitation Disclosure Form
— Program Book Comprehensive Disclosure Form

e Authors submitting a manuscript to the Journal of the American Academy of Dermatology (JAAD) are required to
submit:

— Author Conflict of Interest Statement
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American Academy of Dermatology Board Policy

All partnering opportunities must comply with the Board Policy found in this booklet.
All programs are subject to the approval of the American Academy of Dermatology Board of
Directors

American Academy of Dermatology Accreditation
and CME Credit

Accreditation

The American Academy of Dermatology (Academy) is accredited by the Accreditation Council for
Continuing Medical Education (ACCME) to provide continuing medical education for physicians.
The American Academy of Dermatology is a dermatologist’s primary resource for continuing
medical education throughout their professional careers.

The Academy is committed to developing high-quality education programs that meet the
licensure, medical knowledge, and clinical competency needs of Academy members. Education
opportunities provide members with the tools to satisfy lifelong learning with the ultimate goal

of providing quality healthcare to the patient community. All CME activities are independent of
the control of commercial interests, and abide by all requirements of the Accreditation Council for
Continuing Medical Education (ACCME) Standards for Commercial Support of Continuing Medical
Education and the Office of the Inspector General (OIG).

The Academy is one of the few dermatology organizations allowed to award AMA PRA Category 1
Credit™ that most dermatologists need for licensure in their states.

American Academy of Dermatology Category 1 CME Credit

As an accredited provider, CME activities sponsored by the Academy are designated for AMA
PRA Category 1 Credit™ that can be used toward the American Medical Association’s (AMA)
Physician’s Recognition Award (PRA). In addition, the Academy designates its CME activities for
AAD Category 1 CME credit that can be used toward the AAD CME Award.

The Academy allows outside organizations to apply for recognition status for AAD Category 1
CME credit which allows dermatologists to use the credits earned at those educational activities
toward the Academy CME Award.

When the Academy approves an educational activity for AAD Category 1 CME recognition, it

does not enter into a joint sponsor relationship with the sponsoring organization or accredit the
activity. Activities recognized for AAD Category 1 CME credit are accredited only if the sponsoring
organization is accredited by the ACCME, a state medical society, or through a joint sponsorship
agreement with an accredited provider.



On behalf of the Academy, its members,
and the patients who ultimately benefit

from supported activities and contributions,

Thank You!

To receive more information, please contact
Elizabeth Jan Edgar, MS, Director of Development
American Academy of Dermatology

Phone: 847/240-1037

Fax: 847/240-1916

Email: jedgar@aad.org

or

Cheryl Hallquist

Development Manager

American Academy of Dermatology
GAN Ap Phone: 847/240-1415

SN Fax:  847/240-1916

Email: challquist@aad.org
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